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Presentation

Izumo: Good morning, everyone. This is Izumo from euglena Co., Ltd. Thank you very much for joining us in
our financial results briefing for Q2.

At the beginning of this presentation, | would like to provide you with a one-page overview of the Executive
Summary for Q2. After that, we will move on to explain the details of each section.

. FY9/2021 Q2 Results: Executive Summary euglena@
Consolidation of Q'sai™* Healthcare Domain (Financial Highlight)
We increase our ownership of SPC to 49% and thereby make 1H Sales progressed in line with the original annual forecast.
Q'sai a consolidated subsidiary. Our group annual sales will We are going to expand advertising investment in 2H and revise
jump to around the size of JPY 40 billion annual sales forecast upward
Schedule of Q’sai consolidation ’,_‘ - ® 1H sales to the original annual

forecast. 2Q sales slightly declined QonQ,
because of reduced advertising expenses for

® May 14: Exercise the call option

ADVANTAGE (( ® Maylr 17 Acquire a\dvdﬂiticmal shares of SPC cash management tc solidation
Totva Comtury (our ownership increased ) ® Number of subscribers recove ) its peak
euglena®  ® 1un30: Consolidation (deemed acquisition | level, 295K, driven by LIGUNA consolidation
date) i X ® Ratio of online direct sales exceeded , the
® After Q'sai consolidation, our group annual LIGUNA target of FY9/2021,

@ sales will reach
Funding through int] Equity Offering Advanced Technology Investment Domain (Biofuels)

Completed development of sustainable aviation fuel and aim to

' o
( 2 S/\l ® Raised accomplish the first flight within this year
(approx. JPY 8.9 billion applied to the = ® Mar 15: Completed development of

. We aim to accomplish the first

= flight in 2021

Revision of Annual Forecast @ ® Apr9-11: Sold our
We revised annual earning forecast of FY9/2021 upward to E ,f.‘ statlon in K ”A“[ .:7',:-:;"’,1‘ ( L?;!E\r:]‘lftp{,l” \}!,:";: i
Sales JPY 22 billion and Adjusted EBITDA JPY (0.2) billion, PR S AR RATONA RS

S » eriod of 3 days
due to consolidation of Q'sai (3 months from Jul to Sep) HENRE NS

Juire additional shares of Q-Part

exercise of the call option)

euglona Co.,Ltd 2 High-octane fuel conta based napl

First of all, | would like to talk about the Executive Summary, and there are 4 items to report today.

The first point is the conversion of Q'SAl into a consolidated subsidiary, and the second point is the revision
of the earnings forecast due to this consolidation. Our business domains are healthcare and advanced
technology investment (Biofuel), and | will explain the progress of each of these in detail later.

First of all, with respect to the conversion of Q'SAl into a consolidated subsidiary, we have completed the
procurement of funds through an overseas public offering. We raised JPY12.9 billion through an overseas
public offering and exercised the call option on May 14.

Accordingly, the following week, on May 17, our equity stake in the special purpose company increased from
approx. 13% to 49%, making Q’SAI a consolidated subsidiary. As a result of this acquisition, the Group's net
sales for the full year will grow to the scale of JPY40 billion, as described.

We have announced upward revisions to our earnings forecasts for the fiscal year ending September 2021 in
conjunction with the consolidation of Q’SAl, in this fiscal year only the 3 months, July, August and September,
will be consolidated.
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Sales were originally announced to be JPY15.2 billion but were increased by JPY6.8 billion since there will be
anincrease in sales due to the consolidation of Q'SAl. As a result the forecast for sales is JPY22 billion. Adjusted
EBITDA is expected to be improved by JPY0.4 billion from a deficit of JPY0.6 billion to a deficit of JPY0.2 billion.

Our sales progress in the healthcare domain in the first half of the year was 51% of the initial forecast of
JPY15.2 billion before the consolidation of Q’SAIl, which is almost in line with the initial forecast.

In addition, the number of subscribers was 295,000, thanks to the contribution of LIGUNA. The number almost
reached 300,000, recovering to its peak level. We would like to step it up.

As for the ratio of online direct sales, which directly leads to the improvement of profitability, we had been
working on the target of acquiring 30% until September 2021, and we were able to achieve this goal in March,
which was 6 months ahead of schedule. We are also becoming more proficient in how to acquire customers
online.

Finally, with regard to the biofuel business, We, euglena Co.,Ltd, completed the development of domestic
sustainable aviation fuel on March 15, and we are now working on the final adjustments to make it ready for
flight in 2021.

That's it for the executive summary. Each of the 4 highlights will now be explained in detail.

' Consolidation of Q'sai euglena®™

We exercise the call option to increase our ownership of SPC to 49% and make Q'sai a consolidated subsidiary.
Three shareholders continue to work together to achieve turnaround and business transformation.

Shareholding structure

Shareholding structure as of Feb 1, 2021 e :
after exercising the call option

= Exercise -
euglena®™rovaNTacE [ euglena®™ ADVANTAGE @
PARTNERS e (May 14, 2021)"2 PARTNERS @
I | | Acquire
12.84% 67.22% 19.94% additional shares
(JPY 3 billion)  (Approx. JPY  (Approx. JPY (17 May 2021) *2 Approx. Approx.
l 15.7 billion*?) 4.7 billion) 4715 4l
v '

Q-Partners Q-Partners

(SPC : Special Purpose Company)

(SPC : Special Purpose Company)

Share transfer from CCBJH"™ Shares
(100%) Consolidation (100%)

Q' S Al (Ju 30, 2021)? Q' S Al

euglena Co.,Ltd,

Nagata: | would like to begin by explaining the conversion of Q’SAl to a consolidated subsidiary, as well as the
overall market share transition and the future direction of the Company.

We have confirmed that there are a reasonable number of people who have never attended this meeting
before, and so, | would like to begin by explaining how we have proceeded with the structure.

First of all, Q'SAl is currently 100% owned by Q-Partners, which is a special purpose company. Prior to the
exercise of call option, euglena Co., Ltd., Advantage Partners Inc., and Tokyo Century Corporation held approx.
13%, approx. 67%, and approx. 20%, respectively. | will explain more lately, in order to acquire this approx.
13%, we used JPY3 billion.
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We had had a call option to increase our share to 49% within a year since this initial stage. In order to exercise
this, we conducted a public offering this time. As a result of the exercise of call option, Advantage Partners'
share became approx. 47% and Century Tokyo's share became approx. 4%, making us the largest shareholder.

In addition, as we have actual control over Q-Partners and the management of this special purpose company,
although we do not hold more than 50% of the Company, we made Q’'SAI our consolidated subsidiary.

We will be able to exercise our call option on the remaining 51% in about 2 years from now. Including this, we
would like to deepen our commitment and involvement with Q’SAI.

International-only Equity Offering and Exercise of the Call Option euglena@
We raised funds to exercise the call option through international-only equity offering.

Considering the progress of preparation for consolidation-related tasks™, we decided to acquire the shares on

May 17, 2021, the earliest date in practical terms, and make Q'sai a consolidated subsidiary on June 30.

Summary of international-only equity offering Summary of Exercise of Call Options

® To further increase enterprise value of our group,
including Q'sai co
® To diversify sharehol

both co
alue in the mid-term

To strengthen iboration between the two
companies in business development

Objective

Europe and Asia

R R — Acquire SPC shares on May 17, 2021

® Net proceeds from offering: JPY 12.9 billio 2 Vo o
Consolidate Q'sai on June 30, 2021
Amount
UPY million) May 14, 2021: Exercise the call option
> of the call option® May 17, 2021: Acquire additional shares of SPC
Repayment of debts related to initial Schedule JPY 8,941 million to be paid for acquisition
m.\"ﬂ,";f,‘:‘”lf = . 2,800 Our ownership of Q-Partners to be increased
from approx. 13% to 49
Working capital such as advertising 1.159 P Taoe -
199 ® June 30, 2021: Deemed acquisition date in

expenses for healthcare business’
- - consolidated accounting

Q' to | jated
Paé:‘t‘:"t e April 22, 2021 | SR

euglena Co. Ltd

| would like to explain the details of the overseas public offering and the exercise of the call option, which led
to the consolidation of Q'SAI.

Regarding the overseas public offering, the main purpose was to exercise the call option and make Q’'SAl a
consolidated subsidiary.

In addition, by conducting this public offering overseas, we also aimed to increase the ratio of overseas
institutional investors in our shareholders, who until now was composed predominantly of individual
investors, and we decided to have the public offering only for overseas investors.

As a result, the total amount raised was JPY12.9 billion which was conducted by a fixed amount. Of that,
JPY8.94 billion was used for the exercise of call options and as | mentioned earlier in the previous page, we
initially spent JPY3 billion to acquire approx. 13% market share, JPY2.8 billion was used to repay loans related
to that. Therefore, about JPY11.7 billion was used for the acquisition of 49%.

The remaining funds will be used as working capital for the healthcare business, which will continue to grow
in the future. This amount has already paid in, and we exercised the call option using this paid-in funds.

It is important to note that the deemed acquisition date for the consolidated financial statements has been
set on June 30. Therefore, in terms of P&L, only the fourth quarter of our fiscal year, which is July, August and
September, will be included. In terms of B/S, it will be disclosed at the end of the third quarter.
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Background of Consolidation of Q'sai euglena@
Investigation after the initial investment proved, as expected, that high similarity and complementarity with

Q‘sai’s business would provide great opportunities for business collaboration and synergies. We are convinced

that the best way to accelerate business growth was Q’sai consolidation to strengthen business collaboration

Support Mental/Physical Health of All Generations Create Synergies by Similarity & Complementarity

Health food Skincare Similarity Complementarity euglena@ Q'SA'

0 20’s 40's 60’s 80’s
@xts g =
Health t ] Kincar Health fc 1 Ski Ar

Value Chain Common functions such as logistics,
call centers, and systems are similar

Transitioning from tel/mail order
to multi-channel

Product

Lineup

Ruepung

0D eua|sny

Sales
Channels Accelerating the Tel/mail order through

digital marketing TV informercial

Acquisition of
younger customers Focused on seniors

Target

Customers 45
is ongoing

Original branding Safe and secure
Brands through initiatives in brand backed
ESG/SDGs areas by 55-year history

Now, | would like to explain the background of the acquisition of Q’SAl's shares and the possibilities for the
future, which some of you have already heard of.

o
-}
8
T
:
B
)
2

euglona Co.,Ltd

First, on the right, Q’SAl is a mail-order company with a 55-year history. While it has this long history, it is one
of the leading companies in Japan to have sales of over JPY20 billion on a continuous basis.

As you can see on the left side, for the first reason why we want to work together with such a company, we
have a portfolio of products that we can supply to various generations and categories of customers through
mergers and acquisitions.

For the younger generation, the C COFFEE brand is growing very fast, and we have the Akyrise brand for those
who are very conscious of the environment and sustainability. Of course, we also have a portfolio of products
that utilize our main ingredient, euglena.

By adding Q’SAl’s products for seniors with functional labeling and products for people aged over 60, the
overall product portfolio will expand to more and more people in Japan. By doing so, we will create a situation
where it is easy to allocate upfront investment funds such as advertising expenses to the brands that are
performing best at that time.

As for the greatest value from the standpoint of euglena Co., Ltd. alone, Q’SAI has a long history of building
value chains that are far more robust than ours, including logistics, call centers, and systems.

We have been increasing our sales rapidly over the past 10 years, and so, we have been strengthening these
basic structure as we needed. Now that we are working together with Q’SAI, we will be able to greatly
strengthen this area. We believe that this will become the foundation for stable growth.

We hope to use these synergies to achieve even stronger growth.

On the other hand, as for the synergies from euglena to Q'SAl, the biggest part is that we are now digitizing
at an accelerated pace and increasing the digital ratio, but Q’SAIl has not yet made progress in this area. We
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believe that providing Q’SAI with this kind of digital transformation experience and know-how from euglena
will lead to value for Q'SAI.

Thus, while achieving the value to us, the value to Q'SAI, and the value of our mutual existence, we would
like to establish a more powerful healthcare business by complementing each other.

' Q'sai Re-growth Strategy and Business Collaboration euglenaez
Aim for sales turnaround during FY2021, with advertising investment to be increased toward re-growth.

Continue to focus on growth investment and synergy creation toward achieving sooner the mid-term targets of
JPY 30 bln sales and JPY 5-6 bin EBITDA

Mid-term Goals of Q'sai — Realization of V-shaped Recovery Key Strategies for Recovery

-to-basics” and “Do-be " Activities
- Re start investment in advertlsement

Sales - Implement “do-better” activities in management and
29.7 - a .
turnaround operatmns
27.5 ,
30 bin e Repr oning as “Well-ageing suppc Compa
- Address the mcreased needs to stay healthy and prevent

illness
- Transform its business to comprehensive healthcare services

Key Areas in Synergy Creation

- Apply euglena Co.'s experience

(JPY Billion) mSales mEBITDA

ta

- Expanded customer base

4

- Leverage the ingredients, research, and technologies

FY12/2017 FY12/2018 FY12/2019 FY12/2020 FY12/2021 FY12/2025
(Forecast) (Target)
Aiming for earlier - Reduce overlapped functions
cuglena Co. Lt achievement - Economies of scale

On top of that, if you look at Q’SAl as a standalone company, sales have been in a steady decline since around
2017.

In December 2020, the sales was a little stagnant, and from this fiscal year onward, sales have turned around.
Euglena Co., Ltd., Advantage Partners, and Century Tokyo, as shareholders, will invest more proactively and
improve management for renewed growth.

During this period of declining sales, Coca-Cola Bottlers was a shareholder. The company's management style
focused on profitability rather than investment in re-growth, but with us, the company will thoroughly aim
for re-growth.

In addition, in terms of business development related to well-aging support, we will transform it into the
number one company in Japan that provides services and products for pre-seniors, who experience problems
and concerns as they age, rather than a simple health food company.

Through this, our main scenario is to achieve re-growth to sales of JPY30 billion or more and EBITDA of JPY5
to JPY6 billion or more by the fiscal year ending December 31, 2025.

| have already explained about synergies earlier, so | will skip this part. Basically, we would like to create
synergies for the renewed growth by sharing channels, brands, and systems.
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' Accomplishment of Jump in Growth euglena@

Q'sai consolidation enables jump in growth of our group sales, reaching around the size of JPY 40 bin.
Our group, covering health foods and cosmetics, will become one of the key players in the industry.

Trends in Sales of Euglena Group Sales

around JPY 40 bin*2

(JPY billion)
Revised earnings forecasts of FY9/2021
considering the two factors: Q SAI
® Sales of Euglena Group above expectation 1PY 22 bin
® Consolidation of Q'sai ** (3 month from Jul to Sep)
1.6
FY9/10 FY9/11 FY9/12 FY9/13 FY9/14 FY9/15 FY9/16 FY9/17 FY9/18 FY9/19 FY9/20 FY9/21 Annual s

(Forecast) (Hlustrative)

uglena Co..Ltd

This is the transition of the entire euglena Group with the consolidation of Q'SAI.

We have been growing rapidly since our listing in 2012. Sales have since peaked out once in 2018. Over the
past 3 years, we have been working to thoroughly improve euglena Co., Ltd. and euglena Group business.

The first message | would like to give is that we are now at a stage where we can expect to exceed the JPY15.2
billion forecast with the euglena Group alone, excluding Q'SAl. On top of that, with the consolidation of Q’SAI
for 3 months, we have revised our earnings forecast to JPY22 billion.

In the next fiscal year and onward, Q’SAIl will make a full-year contribution, and we will be transformed into a
company with a healthcare business of at least JPY40 billion.

This scale of JPY40 billion is a certain size in the mail-order businesses and B2C healthcare businesses across
Japan, and we would like to continue our growth while maintaining such a presence.

These were about the consolidation and re-growth of Q'SAl, and the financing associated with the exercise of
the call option.
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' FY9/2021 1H Financial Results

euglena®™

Sales progress rate is 51% to the original annual forecast and adjusted EBITDA turned into the black

FY9/21

(JPY million)

Original

2Q 1H Forecast

Sales 6,081 3,910 3,826 7,737 | 15,200
0 ti
Dperating  360)  @65) (143 | (s08) | -
Adjusted
EB]H'S[;?\* 212 (129) 345 215 (630)
Ordinary

(137) (306) 179 (127) -

income/loss

Net income/loss

attributable to (143) (360) 164 (196) -

owners of the parent

Adjusted EBITDA is our own financial measure. Adjusted EBITDA = EBITDA (Operating income (¢ + Depre t

I now would like to explain the financial results for the first half.

Sales progress rate
to the original
annual forecast

51%

In the first half of the fiscal year, sales reached JPY7.73 billion. Since the initial forecast was JPY15.2 billion,

we have made 51% progress and are making good progress.

Sales declined in the first and second quarters, which may seem to be a concern. However, in Q2, we exercised
the call option for Q'SAl and went through the M&A process, and so, we basically tried to avoid spending too

much cash.

Therefore, while operating income was reduced, adjusted EBITDA was improved in the first and second

quarters, and we took safety rather than growth in Q2.

Given these, we still achieved 51% of the total, and we believe that we are making satisfactory progress.
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' Quarterly Trends in Sales by Channel euglena®
In 2Q FY9/2021, direct sales slightly declined when compared with 1Q, because of the reduced advertising
investment due to cash management toward Q'sai consolidation.
In 2H, re-growth is expected because of expanded advertising investment and LIGUNA consolidation

mmm Direct Sales Wholesale

mmm OEM, Raw Materials, Overseas Other 3911 3 827 Direct Sales
- - V' 't' 3y ense ,
Ad.e.rll ing Expenses 3,781 e ? ® In 2Q FY9/2021, advertising investment was reduced
i 3,454 129 175 for cash management toward Q'sai consolidation.
3,219 123 523 539 571 Direct sales slightly declined when compared with 1Q,

130 e i THwas i life with the
2,863 47 210 however, the progress in 1H was ir with t

original forecast

234 ® With LIGUNA consolidation, the number of subscribers

at end-2Q recovered to its peak level, 295K

® Expect re-growth in 2H through the increase of

advertising expenses and LIGUNA consolidation

Wholesale

® Sales did not increase despite various efforts
including mass promotion. New actions are planned
to be taken in 2H

3Q 1Q 2Q

FY9/2020 FY9/2021

euglena Co.,Ltd

In terms of sales by quarter, we believe that we are on a full recovery track after bottoming out in Q2 of the
fiscal year ended September 2020.

We think we can explain to you with an addition of Q’SAl in Q4 onward that we are well into the re-growth of
overall sales.

As for Q2, our main objective was to control cash in preparation for the consolidation of Q’SAI, and so, we
spent the least on advertising and publicity expenses among the last 3 quarters. As a result, we achieved the
sales target for the first half as a whole and also achieved positive EBITDA or ordinary income.

On the other hand, if we reduce our advertising expenses, the overall number of regular purchasers will
generally be negatively affected, but we also carried out an important strategic M&A in Q2, the M&A of
LIGUNA. As a result of this consolidation, the number of regular purchasers recovered to a record high of
295,000.

The number of regular purchasers, excluding LIGUNA, has not shown any sharp decline, and the situation has
basically remained almost the same for euglena alone.
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' Trends in Major KPIs for Direct Sales euglena@

With LIGUNA consolidation, the number of subscribers recovered to its peak level.
The ratio of online direct sales exceeded the annual target of 30%, well ahead of schedule.

Trends in the Number of Subscribers in Direct Sales Ratio of Online Direct Sales

295k

Near to peak level
_customers

[ ® Online m Offline ‘

100%

00/
Over 30%

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q
FY9/2018 FY9/2019 FY9/2020 FY9/2021 FY9/2018 FY9/2019 FY9/2020 FY9/2021

euglona Co.,Ltd 14

We have received some questions in advance about our main KPI, the number of regular purchasers for direct
sales.

As | mentioned in the P&L last year that it bottomed out in Q2 of 2020, the overall number of regular
purchasers is also showing the same trend.

In Q2, we recovered to 295,000 people, almost the same level as in the fourth quarter of the fiscal year ended
September 2020.

As lzumo explained earlier, the online ratio of mail-order sales, which is the main battleground for
digitalization and DX, exceeded 30% at the end of Q2, and we believe that this trend will continue in the future.
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. Sales and Adjusted EBITDA euglena®

In FY9/2021, 2Q sales slightly declined QonQ, because of the reduced advertising expenses.
Adjusted EBITDA increased with biofuel-related subsidy income

Sales (YoY) Adjusted EBITDA"! (YoY)

FY9/2021 FY9/2020 and FY9/2021
| | { use « 0 ne

FY9/2020

FY9 2020

slightly declined
u ) strict control of
advertising t"*'f‘ tiveness

mFY9/2021

(JPY million

T~ a5

3,911 3,827 3,781 246 . Operating income declined because of

3,454 eina sing ¢ s€
3,219 s Pa onance coita for the
2,863

oo Il

FY9 2020 (129)
ysed with
xpa Hi ertising

(430)
= (515)

glena Co.,Ltd.

Under these circumstances, | would like to share with you the image of what we will be able to achieve when
looking at this fiscal year as a whole.

Now, let's look at the sales figures for the last fiscal year.

In terms of last year's sales figures, they were JPY3.2 billion in Q1, JPY2.8 billion in Q2, JPY3.4 billion in Q3,
and JPY3.7 billion in Q4. For the decline from Q1 to Q2, we had the same transition in this year.

Last year, profits were negative JPY34 million in Q1, positive JPY240 million in Q2, and larger negative figures
in Q3 and Q4. We expect this trend to continue this fiscal year as a whole.

In particular, the tendency for deficits to increase in the first and third quarters is that advertising is more
likely to be placed in the first and third quarters, considering the replacement of shelves with products for
distribution. In addition, from the perspective of the regular mail order business model, we tend to spend
more on advertising in the first quarter and the third quarter, which means that costs are more likely to be
incurred in the first and third quarters.

On the other hand, as for the tendency for the fourth quarter to be more negative than Q2, the biggest factor
is the regular repair of our biojet fuel demonstration plant, which costs hundreds of millions of yen. This has
occurred in the past and will continue to occur every year.

Therefore, overall, Q2 tends to be more profitable and the third and fourth tend to be less profitable. If you
only look at the results for the first half of the fiscal year, the numbers seem to be better in the future, but
this is the reason why we have not disclosed a forecast that shows a large positive turnaround for the full year.
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Revision of Consolidated Financial Forecast of FY9/2021 euglenam

Revised consolidated financial forecast upward, mainly because of Q'sai consolidation expected at
the end of June 2021, the deemed acquisition date

Factors behind the revision of Factors behind the revision of
Sales forecast adjusted EBITDA forecast
(JPY million) Increase | Decrease (JPY million) Increase | Decrease

(200)
15,200
. S ! Delay in Costs related to Contribution
Original Group sales Confributioniof Revised Original receipt of Q'sai of Q'sai Revised
forecast growth Q sa i”“"”m"m“” forecast forecast subsidy income, consolidation consolidation forecast
above expectation (3 months et (audit. etc) (3 months)
euglona Co.,Ltd

As | explained a little earlier, our initial sales target was JPY15.2 billion. In contrast, the euglena Group on a
stand-alone basis also saw an upturn.

In addition to this, the consolidated contribution of Q’SAI will be added for 3 months, resulting in a total
revised forecast of JPY22 billion.

As for adjusted EBITDA, the initial figure was negative JPY630 million. In addition, it was decided that the
subsidy for biofuel production would be postponed until the next fiscal year, instead of during the current
fiscal year, so this part is negative.

And now, with Q'SAl's consolidation, there will be a certain amount of consolidation support cost.

On the other hand, Q’SAl itself has a positive EBITDA, and so, it will be recovered for that amount. As a result,
it would be negative JPY0.2 billion.

The movement of adjusted EBITDA for one year, which | explained earlier on this page 15, is the movement
of EBITDA excluding Q'SAl. On top of the consolidation of Q’SAl and other companies, adjusted EBITDA would
be negative JPY0.2 billion.

Support
Japan 03.4405.3160 North America 1.800.674.8375 —_ SCRI PTS
Tollfree 0120.966.744 Email Support support@scriptsasia.com ™ Asia’s Meetings, Globally

12



Measures Implemented to Address the Identified Issues
We have implemented several measures to address the issues identified at the beginning of FY9/2020;
1) increasing awareness of Euglena & products, 2) fostering brand values, and 3) promoting multi-channel sales,

leading to Euglena Group’s sustainable growth

Issues to Address in the Healthcare Domain

Lack of
awareness of
Euglena as food
ingredients

Weak Brand
Alignment

Unbalanced
Customer Base &
Acquisition
Channel

euglens Co.Ltd

94.6% of consumers have not
yet known nor bought
Euglena food

Unclear material benefits

RS

Seniors (60 years and older):

Weak linkage of
company name,
products, and

original ingredients

Approximately 60%"!
Ordered by telephone or
postcard: Approximately 70%"!

Let's take a look at each of the 2 key areas.

Einancial Highlicht of EYS/2021 O1
ancial Highlig FY9/2021 Q1

euglena®

Implementation Measures

o—

Increasing
Awareness of
Euglena &
Products

—

Accumulation &
Alignment of
Brand Values

N 4

Promoting
Multi-Channel
Distribution

—

® Promote research on functionality

to add evidences for benefit
appeals of Euglena

Increase awareness of Euglena
and products by mass promotion

Renewal of Cl (Corporate Identity)
Unify the brand

messages by

package/In-house EC %8,
s

site renewal

Promote digital marketing and

improving usability

Strengthen distribution of flagship

products through wholesale channels

As for health care, we have already explained all the quantitative aspects in the earnings forecast, and so, |
would like to focus on the qualitative aspects.

To date, we have been proactively implementing improvements to the issues identified for the fiscal year
ended September 2020. Of these, increasing awareness of materials and products means euglena's materials

and the euglena brand.

We currently have 5 major brands out of JPY15 billion in sales. These 5 are brands with sales of around JPY2
billion.

Of these, there are 2 brands related to euglena, and we have stated that we will expand the recognition of
materials and products related to euglena.

In addition, the accumulation of the Company's brand value and transition to multi-channel are mentioned.
This multi-channel approach is not limited to the euglena brand but also includes the brands of Group
companies. We have been promoting the multi-channel approach such as digital sales, mail order sales, and
sales at brick-and-mortar stores.
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Future Strategies in Healthcare Domain - Multi-Channel Distribution euglena@

Aim to increase brand recognition through mass promotion, etc. for the enhancement of multi-
channel distribution

As Is : Traditional
Mail Order Channel

Low brand recognition and limited

To Be : Multi-channel (D2C x Wholesale)

People can reach wherever and@'
whenever they want to buy 33

access to our products -
Increase @ D2C (Online) D)
C Offline Mail Order D Rehd Awsrengss - o
— Amazon
Rakuten
Utilizing major Strengthening Continue
EC malls in Japan In-house EC offline mail order
( Wholesale )
oéin fomden | " " . -
£1980:8 Wl == § B Unifying the brand
messages

Leading from acquisition advertising to In-house EC site
Including supermarket and drugstore 19

fght © euglena Co.,Ltd, Al

In fact, many of the companies in the healthcare business, which we consider are markers of success, are
shifting from offline to online, as well as promoting sales in stores and malls.

Overall, we are following this trend, and we believe that expanding the ratio of in-store sales, the ratio of
digital sales, and the ratio of mall sales will ultimately improve overall profitability by making it possible for
customers to buy our products anywhere and at any time. We are working on it continuously.

Future Strategies in Healthcare Domain - Overseas Expansion euglena@

Euglena acquired GRAS certification and is ready for introduction in the U.S market.
Continue to focus on the business in China while aiming for further expansion in overseas markets.
Aiming to establish a unique position

) . ) overseas on the strength of attractive

* ® Started China business in
FY9/2015
® Promote ingredients supply ~ Unique ingredient Euglena US has the largest health
obtained GRAS certification” | supplement market in the world

To Be : Global Expansion
As Is : China Business
‘ materials and sustainable brands
and OEM business
in FY9/2021

Approx. -
(&) US$29 bin The Appeal of Ishigaki
euglena 1% &3 3P A S Island Euglena Overseas
- PProx.
Ingredients OEM v 3)( ® Capable of supplementing animal
Supplying Business Powder of Ishigaki Island Euglena Approx. - proteins in which the increasing number
adl | ' . US$11 bin of vegans'? tends to be deficient

Rich nutrients unique to Euglena
Produced in accordance with

. ASC/MSC certification and in an
[x o ==

Health Food Market Size

on F afety Standard

environmentally conscious manner

fit )
Itamin and Nutritional Supplements food Market
g ot

1 © suglena Co.,Ltd.

Finally, with regard to the scope of future growth, our overseas business has so far been focused on China.
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Because euglena is a proprietary material, each country requires its own approval to export and sell it. This
fiscal year, we completed GRAS certification in the US, and so, we will be expanding our business overseas.

| think the key to the discontinuous growth of healthcare will be how and when we can deliver this.
This is all for my presentation of the overall sense of figures, the contents of budget revision, and the

qualitative aspects of health care.

Global Trends in the Biofuel Market euglena®™

The biofuel market is expected to grow dramatically in the future as driven by the global trend of
decarbonization

Reg;latlon En.cou.raglng Sustainable Aviation Fuel Market (Global)*! Renewable Diesel Fuel Market (Global) "2
ecarbonization

{

Rl JPY 1.2 trillion Ml /P 2.8 trillion
CORSIA by ICAO +pv1.2 +1pv1.7

trillion Approx. trillion Approx.

S LEDEx s
Renewable Energy -
Directive (RED II) JPY 1.1 trillion
Renewable Fuel ==
Standard (RFS) CY2018  CY2025 CY2019 CY2025
(Estimate) (Forecast) (Estimate) (Forecast)

euglena Co.,Ltd

Next, Izumo will explain the advanced technology investment domain centered on biofuels.
Izumo: Now, let me start to explain the recent trends in the biofuel market.
First, | would like to talk about global trends.

Particularly for aviation fuel, CORSIA by ICAO, the International Civil Aviation Organization, stipulates the
upper limit of CO2 emission to be the amount of CO2 emitted in 2019 and in the long term, to curb the amount
in the aviation industry and the aviation sector.

In the EU, the Renewable Energy Directive I, RED, which is what is called EU directive, will be strengthened.
With the implementation of the Renewable Fuel Standard, RFS, the new Biden administration in the US and
so on, the global trend toward decarbonization remains unchanged and is expected to continue to grow.

The biojet fuel global market is about JPY1 billion and will grow into JPY1.2 trillion in just a few years.

The number of users and customers in the existing energy sector will not increase 1,000-fold, but in the
context of green revolution, such a huge change in the market can occur. In the energy market, the greening
of aviation is considered to be the most rapidly developing area and we believe so, too.

In addition, biodiesel is expected to grow 2.5 times to about JPY3 trillion in just a few years. This trend is
expected to accelerate in the future.
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Trends in Japan and Overseas for Decarbonized Society euglena@

Following the trends in foreign governments/companies, the development/use of biofuel is
accelerating in Japan as well

Actions by Foreign Governments/Companies Actions by Japanese Government/Companies

Actions in Europe and the U.S. Green Growth Strategy by Japanese Government
B Setting the target as 55% cut in CO, emissions by 2030 ® Raised the CO, emission reduction target by 2030 from
when compared with the levels in 1990 26% to 46% when compared with the levels in 2013

B Announced the European Green Deal to invest EUR 1 trillion
(JPY 130 trillion)*! in public and private sectors in 10 years m METI developed the "Green Innovation Fund” of JPY 2

trillion

B Raised the CO, emission reduction target by 2030 from

26%-28% to 50-52% when compared with the levels in 2005 B The green growth strategies aiming for carbon neutrality by

2050 include increasing supply of sustainable aviation fuel
J

® Announced the plan to invest USD 2 trillion \

(JPY 220 trillion)*2 in infrastructures for clean energy, etc.
Actions by Two Major Japanese Airlines

Expanston of Commercial Use of Biofuel B Setting the target of carbon neutrality (net-zero carbon
dioxide emissions) by 2050

®  Since 2011, sustainable aviation fuel has been used on

é ima 330K ¢ ercial f é :
approximately 330K commercial flights as of May 2021 ® The planned actions include emissions trading and

®  NESTE, the industry leader, maintains high growth and introduction of non-fossil jet fuel such as sustainable
profitability in Renewable Products segment aviation fuel

" A e rate of EUR 1 = JPY 130

1 € euglena Co.,Ltd.

As | mentioned on major developments overseas, Japan has also significantly raised the CO2 Emission target
from the COP21 standard that is to reduce CO2 emissions by 26% by 2030 compared to the level of 2013, to
46% as mentioned in the Prime Minister's speech.

In addition, as a breakthrough in Japan, Japanese government have created a JPY2 trillion Green Innovation
Fund, and they are now gathering wisdom from all over Japan and the world, and green innovation and
greening are becoming the number one priority in their growth strategy.

Overview of the Supply Chain in Biofuels Business euglena@
Producing renewable diesel fuel and Sustainable Aviation Fuel at the demonstration plant with procuring

biomass feedstocks. Aim to establish technology for mass cultivation of Euglena and provide a stable supply in

the future

Feedstocks Production Biofusls to b stpphiad
(mass cultivation/biomass procurement) (demonstration project) PP

Demonstration plant

- _ (completed in October 2018) Renewable diesel
%ﬂ —] fuel (completed in g

Microalgae March 2020)
(Euglena) KR,

|SUZ = FamilyMart

,i.l = |
Hod

® Started demonstration activities to
establish stable mass cultivation
technology in Indonesia

Uﬁ‘ Sustainable Aviation T
; ! > L Fuel (completed in =
| Cooking Oil 7 CHIVODA @ s March 2021) =
® Current widely-used % CORPORATION .v.,‘..,‘..mc.wmn...m.
feedstock for biofuel Aim to supply to
DENSO (@ [TOCHU ENEX CO,LTD. commercial flight
= euglena Co.,Ltd in 2021 24
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We are experiencing a tailwind from this huge global megatrend and also the trend in Japan. In the supply
chain of our biofuel business, as for the supply of biofuels, the next generation biodiesel fuel was completed
in March 2020.

Finally, this year, in March 2021, the biojet fuel manufactured by euglena will be completed, and we are now

working hard to achieve flights by the end of 2021.

Biofuel Supply - Production of Sustainable Aviation Fuel Finally Completed euglena@

With the production completed, we are ready for supplying SAF compliant with the international
standards, aiming to accomplish the first flight within this year

BIC process techniques were Aim to start supply and
certified by ASTM D7566 . accomplish the first flight
Annex6°! standard

Ag:[b) ASTM
Loy INTERNATIONAL

udl

Certified as fuel that can be 3 5av
used for civil aviation ; ‘I ii “ ‘

uglena Co.,Ltd.

i n

B
i

This biojet fuel, completed to be manufactured in March 2021, has been certified to ASTM D7566 Annex 6
and is approved for use in aircraft. We are now in the process of discussing with the related parties about the

logistics and other aspects of how to proceed with the supply.
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' Biofuel Supply - First Sale of Biofuel to General Consumers euglena@

Renewable diesel/high-octane fuel*! was sold to general consumers for the first time at a gas station in
Katsushika-ku, Tokyo. The 3-day event attracted a lot of users and media attention

® Manufactured bio-based diesel/naphtha from Euglena and used cooking oil
® Mixed the bio-based diesel/naphtha with commercially available diesel/high-octane fuel, and
manufactured/sold them as renewable diesel/high-octane fuel

® The renewable fuels are available for general vehicles without changing their internal
Results of the event

combustion engine

" oy

4 o

: e 1
Ui

Media

24 media

attended the event

277 articles

on various media

Number of refueled vehicles

1.4 times (vov)

The next generation biodiesel fuel, which was completed to be developed in March 2020, has the words next
generation attached to it.

Unlike so-called B5 biodiesel, which is allowed to be blended only up to 5% under the existing compulsory
standard, the next generation biodiesel fuel is recognized as equivalent to light oil under the Act on the Quality
Control of Gasoline and Other Fuels and JIS standards.

Therefore, in April this year, LIFE HAKUDO Inc. in Katsushika started selling the fuel blended with our next
generation biodiesel to the general public at their gas station without remodeling the existing gas station at
all.

We had a lot of media visitors, and the customers that filled their gas tanks on the day were surprised at first
but we think this event made them realize that they are actually contributing to CO2 reduction.

More importantly, many people were pleased to see that they can easily participate in the Green Revolution
without having to buy a new car, and | was reminded of the importance of this drop-in service in which there
is no infrastructure conversion required.
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Reprinted from the Financial Highlight of FY3/2020
Roadmap for Construction of a Commercial Plant euglena™
Aiming to start construction of a commercial plant around 2023 and complete in 2025, we plan to
select locations/partners during 2021 and move to the plant design phase.

2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030

Towards
establishing
biofuels Industry

1.0M kl/yr

to ,;l::b‘,,?rwu
commercial supply chains. Complete the
construction of
a commercial
plant

Biofuels
Business

Estimated

euglena Co.,Ltd

We will definitely achieve the flight with aviation biofuels by the end of 2021. It is with this strong desire that
we are currently working on this project and our next step is the commercialization of the biofuel plant.

We will use the economies of scale to reduce the price, which is very expensive at the moment as the scale is
small. We will realize that its cost will be so low that people will be able to use it easily and as a matter of
course.

In order to achieve this goal, we are currently in the process of selecting a candidate site for construction of
this commercial plant, and we are having discussions with various domestic and international partners.

As for the specific location, we expect to make an announcement by the end of 2021, but we are working to
make an announcement on the selection status as soon as we have a decision. So, please look forward for it.

That is all for the progress of the biofuel business.

This is all from me.
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Disclaimer

SCRIPTS Asia reserves the right to edit or modify, at its sole discretion and at any time, the contents of this
document and any related materials, and in such case SCRIPTS Asia shall have no obligation to provide
notification of such edits or modifications to any party. This event transcript is based on sources SCRIPTS Asia
believes to be reliable, but the accuracy of this transcript is not guaranteed by us and this transcript does not
purport to be a complete or error-free statement or summary of the available data. Accordingly, SCRIPTS Asia
does not warrant, endorse or guarantee the completeness, accuracy, integrity, or timeliness of the
information contained in this event transcript. This event transcript is published solely for information
purposes, and is not to be construed as financial or other advice or as an offer to sell or the solicitation of an
offer to buy any security in any jurisdiction where such an offer or solicitation would be illegal.

In the public meetings and conference calls upon which SCRIPTS Asia’s event transcripts are based, companies
may make projections or other forward-looking statements regarding a variety of matters. Such forward-
looking statements are based upon current expectations and involve risks and uncertainties. Actual results
may differ materially from those stated in any forward-looking statement based on a number of important
factors and risks, which are more specifically identified in the applicable company’s most recent public
securities filings. Although the companies may indicate and believe that the assumptions underlying the
forward-looking statements are accurate and reasonable, any of the assumptions could prove inaccurate or
incorrect and, therefore, there can be no assurance that the anticipated outcome described in any forward-
looking statements will be realized.

THE INFORMATION CONTAINED IN EVENT TRANSCRIPTS IS A TEXTUAL REPRESENTATION OF THE APPLICABLE
PUBLIC MEETING OR CONFERENCE CALL. ALTHOUGH SCRIPTS ASIA ENDEAVORS TO PROVIDE ACCURATE
TRANSCRIPTIONS, THERE MAY BE MATERIAL ERRORS, OMISSIONS, OR INACCURACIES IN THE
TRANSCRIPTIONS. IN NO WAY DOES SCRIPTS ASIA OR THE APPLICABLE COMPANY ASSUME ANY
RESPONSIBILITY FOR ANY INVESTMENT OR OTHER DECISIONS MADE BY ANY PARTY BASED UPON ANY EVENT
TRANSCRIPT OR OTHER CONTENT PROVIDED BY SCRIPTS ASIA. USERS ARE ADVISED TO REVIEW THE
APPLICABLE COMPANY'S PUBLIC SECURITIES FILINGS BEFORE MAKING ANY INVESTMENT OR OTHER
DECISIONS. THIS EVENT TRANSCRIPT IS PROVIDED ON AN "AS IS" BASIS. SCRIPTS ASIA DISCLAIMS ANY AND
ALL EXPRESS OR IMPLIED WARRANTIES, INCLUDING, BUT NOT LIMITED TO, ANY WARRANTIES OF
MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE OR USE, FREEDOM FROM BUGS, SOFTWARE
ERRORS OR DEFECTS, AND ACCURACY, COMPLETENESS, AND NON-INFRINGEMENT.

None of SCRIPTS Asia’s content (including event transcript content) or any part thereof may be modified,
reproduced or distributed in any form by any means, or stored in a database or retrieval system, without the
prior written permission of SCRIPTS Asia. SCRIPTS Asia’s content may not be used for any unlawful or
unauthorized purposes.

The content of this document may be edited or revised by SCRIPTS Asia at any time without notice.

Copyright © 2020 SCRIPTS Asia Inc. (“SCRIPTS Asia”), except where explicitly indicated otherwise. All rights
reserved.
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